
Harnessing the power of 
sub-conscious mind

O r c h e s t r a t i n g   E x p e r i e n c e s



Oxper derived from “Orchestrated 
Experiences” is the pioneer of Marketing 
Automation Services.  

We help enterprises move away from 
‘Massvertising’ to a Real-Time Digital 
Ecosystem which helps you engage with 
only relevant customers . 



Need for Martech in 
today’s scenario!

AdTech is just more creative spray-and-pray  
Creepy re-marketing banner ads are  
interrupting  the browsing experience.

Present day digital marketing  is only getting more 
pervasive, obnoxious, and intrusive. 

Autoplaying videos embarrass you in 
waiting rooms and on buses. 

Six seconds seems too long to wait to 
skip ads on YouTube.

Mailboxes need to get plastered with 
“No Junk Mail” Signs. 



Personalisation is 
Digital 4.0

While conventional digital media campaigns are 
struggling to deliver, we use an effective marketing 
automation startegy  that seamlessly markets across 
channels, segmenting your audience; target them 
with personalized experiences, saving you time and 
enhancing results.



Personalisation is Digital 4.0

Persona & Resonating 
Content

Your marketing automation 
strategy should begin with 
developing buyer personas. Buyer 
personas are fictitious versions of 
your prospects, customers, and 
influencers. Having a sound 
understanding of your buyers is 
the key to the implementation of 
any marketing program. Any 
marketing activity (content, 
communication, workflows, etc.) 
that you do should trace back to 
your buyer personas.

01.



Personalisation is Digital 4.0

Customer  
Journey

No two buyers are alike. Similarly, 
no two buyers’ journeys are alike. 
When you look at different buyer 
personas, you’ll realize that 
different buyers face different 
problems and have different 
needs. Therefore, they will use 
different search queries for the 
same product. For example, a 
freelancer and a project manager 
will use different queries to search 
a task management app.
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Personalisation is Digital 4.0

Integrated 
Channels

Integrated marketing is the 
process of arranging your 
different marketing channels to 
work in tandem to promote your 
products or services, typically 
through a strategic campaign. 
Integrated marketing also works 
to align the primary brand 
message that’s being delivered 
through your marketing channels 
and assets.
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Personalisation is Digital 4.0

Scalability

You can have the best product in 
the world, but that won’t make 
any difference if you don’t have 
an efficient and effective way to 
get it in front of your customers. 
There is no one-size-fits-all 
marketing system solution. At 
Oxper, we help you automate 
your content delivery process and 
make it scalable through multiple 
channels of marketing.  
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Personalisation is Digital 4.0

Lead Scoring

Not all leads are looking to buy 
from you right away. Some are 
just testing the waters by looking 
for alternatives, others are ready 
to buy. Lead scoring is a 
methodology that ranks leads 
based on their sales readiness. 
Lead scoring model assigns a 
number to each lead based on 
their activities to determine how 
much effort should the sales 
team employ. We help marketers 
send out personalised content 
based on the lead score.
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The automation 
boom!



What we 
offer

While conventional digital media campaigns are 
struggling to deliver, we use an effective marketing 
automation startegy  that seamlessly markets 
across channels, segmenting your audience; target 
them with personalized experiences, saving you 
time and enhancing results.



What we offer

01.

At Oxper, we help you deliver targeted campaigns 
across the entire customer journey to boost brand 
retention and we Orchestrate omni channel campaigns 
for Multiple users and Various user segments.

B2B  
Marketing

02.

We use our tools  to streamline or automate repetitive 
marketing tasks (e.g. posting to social media or an Ad on 
Linkedin), in order to “nurture prospects with highly 
personalized, useful content that helps in the promotion 
of an employer brand in order to attract suitable job 
candidates and build a strong talent pipeline.

Recruitment Marketing 
Automation

03.

We follow a strategic approach to business marketing in 
which an organisation considers and communicates 
with individual prospect or customer accounts at a 
granular level. Account based marketing is typically 
employed in enterprise level sales organizations.

Account Based  
Marketing

04.

We help you build relationships with potential clients 
even if they are not currently looking to buy a product or 
service. Lead nurturing is intended to raise a company’s 
profile in the potential client’s eyes, thus making it more 
likely that the client will go with the company’s product 
or service when it is time to buy.

Lead 
Nurturing



O r c h e s t r a t i n g   E x p e r i e n c e s


